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New: Typically Swiss Hotels.

People long for the unique and the typical. For relaxation and diversion. The new hotel marketing group “Typically Swiss Hotels” by Switzerland Tourism is designed to meet these needs. It was developed in cooperation with our partner hotelleriesuisse and includes 225 hotels. Rustic or modern, in the mountains or in a city, they can all be found on the website of Switzerland Tourism. 
What is a typically Swiss hotel? Experts from hotelleriesuisse and Switzerland Tourism dealt with this complex question when defining the criteria for the grouping “Typically Swiss Hotels”. A six-member jury screened 300 applications and finally selected 225 hotels that will be part of the new grouping “Typically Swiss Hotels”. Elsbeth Hobmeier, jury member and editor-in-chief of the trade publication “htr hotel revue” commented on the jury’s work: “It was not all that easy to apply the rigorous criteria. This is because every region in Switzerland has its own typical features: the Engadine, for example, has its traditional stone houses, their facades embellished with Scraffito ornaments; the Bernese Oberland its wood chalets and the Lake Geneva region its large Belle Epoque houses.” 

A mirror of their region.

However, despite their individuality these 225 hotels have seven basic things in common, which make up the criteria for the grouping “Typically Swiss Hotels”. They feature an authentic architectural style for each city or region. The interior design exudes Swiss atmosphere in an individual fashion. These hotels are not part of any standardized chain. They boast attractive locations, such as on a lake, in the mountains or in the old town. The service is personalized and driven by employees who know their way around. Many establishments already bear the “Level-1 Quality Label” by Switzerland Tourism. Lastly, another important point: At least 30 percent of the menu and 20 percent of the wine list are regional specialties and Swiss wines, respectively. “In a very individual way the hotels are a mirror of their region,” says Jürg Schmid, Director of Switzerland Tourism. He adds: “Every single hotel is an engaging advertisement for Switzerland as an extremely diverse and authentic tourist destination.”

From SAC huts to five-star hotels.

Once you have logged onto MySwitzerland.com/typically, you will discover Swiss Alpine Club (SAC) huts, among other things. The Kesch Hut at Parc Ela in the Albula region (Graubünden) or the Legler Hut in the Glarus mountains catch the eye with their modern wood design, inside and outside, whereas the Cadlimo, Tuoi and Oberaletsch Huts with their stone facades are among the classics of their kind. 

One of the oldest buildings included in the “Typically Swiss Hotels” grouping is the Hotel Kreuz in Sachseln, Obwalden; its core structure dates back to 1270, making it even older than the Swiss Confederation (founded in 1291). The Hotel Fafleralp in the Lötschental is one of several smaller hotels built as Valais-style wooden houses. The Hotel Lej da Staz in St. Moritz, Graubünden, with its Alpine chic offers sophisticated, wood-paneled rooms. The classic Loup Blanc hostel in La Brévine, tucked away in a secluded part of the Neuchâtel Jura, is of an altogether different character. 

The Kulm Hotel in St. Moritz is one of the larger establishments around. In 1864, hotel owner Johannes Badrutt challenged a group of English tourists, claiming that they would be able to enjoy winter sunshine in short sleeves. If not, they would receive a refund for their stay. Sun-tanned, the guests returned to England, raving about winter in the Upper Engadine and thus initiating winter tourism in Switzerland. The Hotel Beau-Rivage in Geneva has a 144-year history. Its regular guests included heads of state, kings and artists. The Beau-Rivage continues to rank among Switzerland’s finest establishments and is a member of Leading Hotels of the World.

Internet parameters for a successful search.

New search parameters make your hotel search easier. They are organized into categories such as number of stars and price, country inn as well as hotel location on the water, in the mountains, in the country or in the city. Today, images play a key role on the World Wide Web. Therefore, entire image galleries are available to view the hotels. In addition, potential guests can make room reservations via their hotel’s web link. Some hotels can also be booked through ST’s free support line at 00800 100 200 30.

Broad-based campaign.

Switzerland Tourism will market the hotel grouping “Typically Swiss Hotels” as part of its main campaign for summer 2009 and 2010. The website will be available in German, French, Italian, Spanish, Dutch and English. Contrary to other ST products, there will not be a separate brochure as we aim to meet our guests’ increasing need for web-based information. 

www.myswitzerland.com/typically 
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